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COMM 105, Lecture 002 (CRN 50796)
Introduction to the Mass Media

MTWHF 9:00-11:20 a.m.
Armstrong 209

Instructor:
Dr. Nick Bowman

e-mail: Nicholas.Bowman@mail.wvu.edu


Twitter @bowmanspartan
Office Hours by appointment, location arranged* 
*usually in Mountainlair one hour before and after class
Course
Westerman, D., & Weber, K. D. (2011). Introduction to Mass Mediated 
Materials:
Communication. Littleton, MA: Tapestry Press.*


*This course text is only available in the campus bookstores, and there are no used versions of the text

Twitter account (free at http://twitter.com/)

Course

Objectives:
Course materials are designed to increase your understanding of and interest in mass communication research. As “mass” communication has seen great changes in recent years due to the proliferation of technology, so too has this course. It is meant to be a survey and overview that introduces many topics associated with the use of media, starting with the notion that we use media to communicate, and as such, we use media for the same reasons as other forms of communication.
Rooted in the social science perspective, the Department of Communication Studies is committed to preparing students to be competent communicators at theoretical and applied levels. Thus, our faculty is dedicated to developing students’ critical thinking, reasoning, and decision-making skills with the intent of empowering students to construct and deliver context-specific messages in their relational, vocational, and community endeavors. Thus, as part of the Communication Studies Department’s core curriculum, this course is designed to help fulfill the following objectives:

1. Understand the major theories of human communication and apply them to various contexts.

2. Demonstrate knowledge of the process of critical analysis of communication messages from a social science perspective.

3. Understand and evaluate the role of media in society.

4. Understand the role of verbal and nonverbal messages in the human communication process.

5. Understand the influence of communication on culture (including the impact of membership within diverse groups) and culture on communication.

6. Understand the importance of ethical issues involved in various communication contexts.
This course is a part of WVU’s General Education Curriculum and focuses on the knowledge and critical perspectives in the areas of Issues of Contemporary Society (GEC 4) and The Individual in Society (GEC 6).
Course Requirements 
& Grading:
Your grade in this class will be based on your performance on three tests, each worth 50 points for a final of 150 total points. Tests will cover material discussed in class and in readings but they are not cumulative. If you miss class, it is your responsibility to get notes from another student in class. The grading scale is as follows:
	Points
	Letter Grade

	135-150
	A

	120-134
	B

	105-119
	C

	90-104
	D

	Less than 90
	F


Extra Credit &

Attendance:
At random times throughout the semester we will collect attendance activities or do in-class extra credit assignments. These are all extra credit assignments that are designed chiefly to help you hedge your grade against your exam performance. Unfortunately, as these are extra opportunities we cannot do make-up assignments for them.  

Make-up 

Exams:
If you miss an exam for any reason THE ONLY MAKE-UP EXAM DATE THAT IS OFFERED ON SATURDAY, JULY 16 at 8 a.m. If you miss an exam it is your responsibility to be present at the make-up exam room on this Saturday prepared to take whichever exam(s) you have missed.

Academic Dishonesty:

Cheating on exams is a form of academic dishonesty and will be punished. Any student found cheating on an exam will receive a 0 for that exam. All students should be familiar with the information regarding WVU’s policies on academic dishonesty (a complete explanation can be found in the WVU Code of Students Rights and Responsibilities).

Social Justice:

West Virginia University is committed to social justice. I concur with that commitment and expect to foster a nurturing learning environment based upon open communication, mutual respect, and non-discrimination. Our university does not discriminate on the basis of race, sex, age, disability, veteran status, religion, sexual orientation, color, or national origin. Any suggestions as to how to further such a positive and open environment in this class will be appreciated and given serious consideration.
Disability Services:

If you are a person with a disability and anticipate needing any type of accommodation in order to participate in this class, please advise me and make appropriate arrangements with Disability Services (293-6700).
Tentative Course Schedule (as of 06.21.11)
	Monday, June 27
	Tuesday, June 28
	Wednesday, June 29
	Thursday, June 30
	Friday, July 1

	Course Introductions

Syllabus Review

What is Media?

*Chapters 1&2
	New Media

*Reading I
*Reading II

*Chapters 3&4
	News from the Media

*Reading III
*Chapters 5&6
	Test 1 (50pts)

*Chapters 1-6
*Review, 8 to 845am

(location TBD)


	Learning from Media

*Chapter 7

*Reading IV

*Chapter 8

	Monday, July 4
	Tuesday, July 5
	Wednesday, July 6
	Thursday, July 7
	Friday, July 8

	**No Class**
US Independence Day


	Presence

*Chapter 9

*Reading V

*Chapter 10
	Social Networking

*Reading VI

*Chapter 11
	Test 2 (50pts)

*Chapters 7-11

*Review, 8 to 845am (via Twitter)


	**No Class**


	Monday, July 11
	Tuesday, July 12
	Wednesday, July 13
	Thursday, July 14
	Friday, July 15

	Politics and Campaigning

*Chapter 12

*Chapter 14


	Advertising

*Reading 7

*Chapter 13


	Entertainment I

*Chapter 15
*Chapter 16


	Entertainment II

*Reading VIII

*Chapter 17
	Test 3 (50pts)

*Chapters 12-17

*Review, 8 to 845am

(location TBD)

Instructor Evaluation


