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COM 375 – 001: Audience Response to Media Entertainment 
Fall 2007, 08/27/07 to 12/14/07
10:20 a.m. to 11:40 a.m., Tuesdays and Thursdays, CAS 154
Instructor: 
Nicholas David Bowman, M.A.








Department of Communication, MSU



557 COM ARTS



(517) 355-2170



e-mail: bowmann5@msu.edu
Office hours: 
9 a.m. to noon, Mondays and Wednesdays*




9 a.m. to 10 a.m., Tuesdays and Thursdays


Other times available by appointment**


*It is my general policy to be as assessable as possible to all students; however, I prefer to



handle most questions and concerns face to face rather than via e-mail. Be advised that it is much easier for 



both of us to handle course-specific issues such as course material, paper reviews, and test reviews in



person. E-mail is much more suited for procedural and administrative issues, such as absences and


Experimetrix credit issues.


**I am more than willing to meet with students on their time; I live in the area and am very flexible with



appointments – please do not be afraid to schedule time with me. Typically, I am here from Monday to Friday, 9 a.m. to 5



p.m.
Course Purpose and Goals: The world’s largest producer and exporter of entertainment is the United States. This class offers an overview of theories and research related to the consumption and appeal of media entertainment. The goal of this class is to help students understand why people seek out media entertainment, and how they respond to this entertainment fare. 

At the end of this course, students should understand and be able to answer the following questions: 
· Why do people choose the entertainment content they consume?

· What characteristics distinguish the different entertainment genres? 

· What are the processes that govern our cognitive and emotional responses to entertainment?

· What are the short- and long-term consequences of exposure to entertainment content?
Readings and computer programs needed for class:
· Zillmann, D. & Vorderer, P. (2000). Media entertainment:  The psychology of its appeal. Lawrence Erlbaum Associates, London.

· APA Styleguide, 5th Edition (recommended, but NOT required) 

· Various articles/Web sites posted to the MSU ANGEL system. 

Course Structure: Generally, this course will use a traditional ‘lecture-break-discussion’ format. On most days, the instructor will lecture for a good portion of the class, followed by short break, and a discussion section for the remaining time. Additionally, some course sessions will employ a collaborative learning style, in which students will be asked to divide into smaller groups and discuss course-relevant subjects. Because not all students learn the same way, I hope that this multi-tiered approach to education will benefit all, while hindering none. Regardless of format/structure, understand that class will not end “early” (prior to 11:40 a.m.), so please consider this when making plans on class days. As a professional courtesy to myself as well as your fellow classmates, please don’t begin to pack up/gather your belongings before class is over, and please be on time to class. 
Lecture-discussion format. These class periods will begin with a short “warm-up” exercise (typically a short reflection paper followed by brief discussion) and will continue with a lecture from the instructor. This lecture will use a large portion of class time, and will be followed by a break. Students will return to class following the break, and arrange themselves so that they can discuss lecture topics with the professor in a more freestyle setting. 
Collaborative learning format. This class period will begin with a short “warm-up” session designed to get students thinking about the day’s discussion topic, as well as acclimate them to the collaborative learning environment. Following this session, students will break up into smaller discussion groups and be given a topic-specific task, designed to be completed in class. In this session, students will spend the majority of class time (more than 75 percent) in small group discussion sessions. 
Duties of the instructor/responsibilities of the Student: In my short time as a University instructor, I notice that the root of most conflict between students and teachers comes from a lack of clarity or understanding about what is expected in class. Thus, this table (on the next page) outlines my opinion/philosophy about the duties of the instructor, as well as the responsibility of the student. 
	Duties 
of the Instructor
	Responsibilities 
of the Student

	present material
	attend to material

	facilitate the learning process
	engage in the learning process

	challenge students to be better learners
	accept and adapt to challenging material/situations

	create a safe learning environment
	show respect for all members of the learning environment

	ensure that students attain stated learning objectives
	come prepared and ready to attain stated learning objectives

	assess student learning progress
	provide feedback about learning progress 

	humor and entertain students during the learning process
	laugh at/appreciate my attempts to humor and engage your attention


Grading and Assessment: This class will consist of two major, in-class examinations, one take-home examination, and three major homework assignments. Participation in University-sponsored media research and mandatory class attendance will also constitute a portion of your grade. Each assignment is explained in detail below:
· Attendance/Class Participation*. It is a belief of mine that attendance is nothing without participation. Often it is the case that students whose corporeal bodies are in class find their mind in other places; conversely, I’ve seen students whom are absent with some regularity, but participate frequently when they are in class. Therefore, I believe these two elements are married, and high levels of both are essential to success in this course. With this in mind, your attendance and participation in class will constitute 5 percent (50 points) of your final grade. 
*Also included in this grade will be periodic assessment exercises – typically anonymous surveys and questionnaires – that will be used to give the instructor a general idea of how students are understanding relevant course information. These are not graded papers, and full credit will be given for their completion. 

· In-class quizzes. Many of the assignments in this class will be designed so that they can be completed within class time. These assignments will be worth 5 percent (50 points) of your final grade.*
*unlike the US justice system, you can be at danger of “double-jeopardy” (i.e. losing points both on attendance and on assignments) if you are absent from class! Note that even in the case of an excused absence, in-class assignments cannot be made up. 

· Research participation.* We will spend substantial portions of our class discussion mass media research, and how the findings of this research – as well as other important social scientific discoveries – inform our knowledge of the mass media today. This research is typically generated from University-sponsored research projects, such as those conducted by the Michigan State University Department of Communication. In order to expose students to this area of the academy as well as to support the continued research efforts of this department, students will be asked to participate in 2.5 research credit hours [:30 minutes of research time = .5 credits]. No prior experience or knowledge of social science is necessary, and these opportunities will be announced in class. Participation in research will constitute 10 percent (100 points) of your final grade, or two percent (20 points) per half-hour of research time given. 

*if for some reason students are not able to or unwilling to participate, they may arrange an alternative project with the instructor. For students who wish to choose this option, they must declare so by the end of the day on September 4th, 2007. 
· Exams. There will be two required in-class exams, and one take-home exam. Total, these exams will constitute 50 percent (500 points) of your final grade.
· In-class exams: In-class exams will be a typical format, consisting of true/false, multiple choice and short-answer items. Each of the two in-class exams will be worth 20 percent (200 points) of your final grade.
· Take-home exams: One take-home exam will be required. This exam will require you to watch a series of movies in class on the last two days of class, and apply several of the theories discussed in class to the content of the films. This test will constitute 10 percent (100 points) of your final grade. 
· Papers. There will be three papers assigned in this class throughout the semester. Total, these papers will constitute 30 percent (300 points) of your final grade.
· Paper One: You will be asked to develop a media product based on different theories of Audience Exposure (e.g. Selective Exposure, Mood Management, Sensation-Seeking). This paper will be worth 10 percent (100 points) of your final grade. 
· Paper Two: You will be asked to develop a media product based on different Arousal theories (e.g. Excitation Transfer, Arousal Jag, Catharsis). This paper will be worth 10 percent (100 points) of your final grade.
· Paper Three: You will be asked to develop a media product based on the different discussions associated with Long-Term Exposure to Media (e.g. Cultivation, Social Learning Theory, Exemplification Theory). This paper will be worth 10 percent (100 points) of your final grade.
Grading Scale. The grading scale for this class is as follows:*
	Percentage
	Points
	Grade point

	90 – 100 %
	900 – 1000 
	4.0

	85 – 89 %
	850 – 899 
	3.5

	80 – 84 %
	800 – 849 
	3.0

	75 – 79 %
	750 – 799 
	2.5

	70 – 74 %
	700 – 749 
	2.0

	65 – 69 %
	650 – 699 
	1.5

	60 - 64 %
	600 - 649 
	1.0

	> 59 %
	> 599
	0.0


*All work must be completed by the assigned day unless the instructor is made aware of extraneous circumstances before an assignment is due. Extensions will be granted at the discretion of the instructor, and any accompanying documents that students can provide to support their request for a deadline extension will be considered. 
Extra credit. Students are eligible to receive up to 5 percent (50 points) extra credit in this course by signing up for any experiments posted on Experimetrix (www.experimetrix.com/msucom, free registration required). NOTE: Students MUST complete (or have scheduled to complete) all in-class research requirements before they are eligible for extra credit from these projects. 
Special Requests/Student Needs: As MSU is a diverse campus community, there are several students that may have specific learning needs. Below (on the next page) I have outlined procedures for some common needs; if you are one of these students, please be sure to let me know as soon as possible.

RCPD.* If you are a student registered with Resource Center for People with Disabilities, please make sure to submit your certified request from the RCPD office to the instructor by the end of class on March 16th, 2007.  
*If you are a student with a disability who is not registered with RCPD, you will need to do this as soon as possible so that I can make accommodations for you!
Student-athletes.* If you are participating in an NCAA-sanctioned athletic event and must miss class for that event (including practices for that event), you will be excused from class without penalty only if you have submitted the proper paperwork to your instructor. This paperwork should be submitted to the instructor by the end of class on March 16th, 2007. 

*Club sports are NOT covered under this policy, as they are not NCAA-sanctioned events. Please see the “student organization members” section of the Syllabus for our policy on club sports. 
Student organization members. If you are a member of a student organization (including a fraternity/sorority or club sports team) who plans on missing a class period for an organized event, you will be excused from class without penalty only if you give at least 72 hours notice to your Instructor. This notice must be from an official source, and signed by an officer of the student organization (preferably the Faculty Advisor). These requests will be handled on a case-by-case basis. 
For requests not specifically mentioned above, please contact your instructor; each request/situation will be handled on a case-by-case basis. Generally, requests made before class is held or an assignment is due will be given consideration, and requests made after class is held or an assignment is due will not. 
A note on academic dishonesty: The Department of Communication at MSU takes a very strict and clear line regarding acts of academic dishonestly. According to MSU Code 8.1.15, an instructor reserves the right to offer a penalty grade to any student found committing an act of academic dishonesty, which includes the intentional or unintentional presentation of another’s work as one’s own, as well as cheating on examinations. If any student is caught in an act of dishonesty, they will be issued a grade of 0.0 for COM275 and be reported to the proper University officials. Please understand that this is not a threat, but this is procedural; academic dishonesty will be reported in this class, and students found guilty of academic dishonestly will fail this class.
Course Schedule (As of 27 August 2007):
Date

Topic




Readings/Class Materials 

28 August
Introduction to Course


 
Chapter 1, Media Entertainment
(Tuesday)
Introduction to Leisure



PAPER 1 ASSIGNED TODAY
30 August 
Uses and Gratifications



Rubin (2002)

(Thursday)
Sensitivity Theory



Reiss and Wirtz (2004) 


__________________________________________________________________________

4 Sept. 

Audience Exposure theories


Zillmann & Bryant (1985)
(Tuesday)
(Selective Exposure, Mood Management, Sensation-Seeking)
6 Sept. 

Empathy: the Audience Experience

Zillmann (1991a)
(Thursday)


__________________________________________________________________________

11 Sept. 
Arousal Reactions to media


Zillmann (1991b)
(Tuesday)
(Excitation Transfer, Arousal Jag, Catharsis)







13 Sept.
Emotional Reactions to media


Raney (2006) 
(Thursday)
(Disposition, BIRG)




__________________________________________________________________________

18 Sept.
Cognitive Reactions to media
 

PAPER 1 DUE TODAY
(Tuesday)
(Schema Theory)




20 Sept.
Long-Term Reactions to Media 


Zillmann (1991c)
(Thursday)
(Cultivation, Social Learning Theory, Exemplification Theory)

__________________________________________________________________________
25 Sept.
Review for EXAM 1



Review for EXAM 1
(Tuesday)






27 Sept. 
EXAM 1





EXAM 1

 (Thursday)






 

__________________________________________________________________________
2 Oct.

Entertainment Genre: Mystery


Chapter 4, Media Entertainment
 (Tuesday)






PAPER 2 ASSIGNED TODAY
4 Oct. 

Entertainment Genre: Humor


Chapter 3, Media Entertainment
 (Thursday)


__________________________________________________________________________

9 Oct.

Entertainment Genre: Sports


Chapter 9, Media Entertainment
 (Tuesday) 

11 Oct.

Entertainment Genre: Music


Chapter 10, Media Entertainment
(Thursday)

__________________________________________________________________________

16 Oct.

Entertainment Genre: Sex and Porn

Chapter 6, Media Entertainment 
(Tuesday) 


18 Oct.

Entertainment Genre: Horror


Chapter 5, Media Entertainment 
(Thursday)







__________________________________________________________________________

23 Oct.

Entertainment Genre: Violence


TBA
(Tuesday) 


25 Oct.

Entertainment Genre: Video Games

Chapter 2 &11, Media Entertainment
(Thursday)

__________________________________________________________________________

30 Oct.

Review for EXAM 2



Review for EXAM 2
(Tuesday) 






PAPER 2 DUE TODAY
1 Nov.

EXAM 2





EXAM 2

(Thursday)

__________________________________________________________________________

6 Nov.

Audience Characteristics: Children

Chapter 8, Media Entertainment
(Tuesday) 


8 Nov.

Audience Characteristics: Gender & Evolution
Chapter 12, Media Entertainment
(Thursday)

__________________________________________________________________________

13 Nov.

Audience Characteristics: Personality

Chapter 13, Media Entertainment
(Tuesday) 


15 Nov.
NO CLASS (NCA CHICAGO)


NO CLASS (NCA CHICAGO)


(Thursday)

__________________________________________________________________________

20 Nov.
NO CLASS (TURKEY DAYS)


NO CLASS (TURKEY DAYS)
(Tuesday) 


22 Nov.
NO CLASS (TURKEY DAYS)


NO CLASS (TURKEY DAYS)

(Thursday)

__________________________________________________________________________

27 Nov.

Media Characteristics: The Digital Age I

TBA
(Tuesday) 


29 Nov.

Laboratory: Video Games


Visit to Pinball Pete’s
(Thursday)
Nick’s 26th Birthday



PAPER 3 ASSIGNED TODAY
NOTE: Class will meet at Pinball Pete’s from 10 a.m. – noon, cost will be $5 per person
__________________________________________________________________________

4 Dec.

Watch Movie #1 for Take-Home Final

Attendance Mandatory

(Tuesday) 


6 Dec.

Watch Movie #2 for Take-Home Final

Attendance Mandatory


(Thursday)






PAPER 3 DUE TODAY








Take-Home Final ASSIGNED TODAY
__________________________________________________________________________

14 Dec.

Take-Home Final DUE



Take-Home Final DUE TODAY
(Tuesday)
Course Agreement: Sign and return by Thursday, August 30th




COM 3755 – 001: Audience Response to Mediated Entertainment
Fall Semester, 2007

Michigan State University
Nick Bowman, Instructor

Student Name and PID: ____________________________________________________________

I have read the syllabus and understand the completion requirements of the course. I understand that all

work must be submitted on or prior to December 14th, 2007, and that I must complete the requirements described in the syllabus in order to complete the course. I further understand that feedback on assignments will be

provided only for those assignments submitted throughout the semester and before December 14th, 2007.
I understand the responsibilities I accept as a student, and I expect the instructor to fulfill his duties as outlined in this syllabus.

I understand that once I select an option, I cannot change my mind at a later time. I also understand that attendance and in-class assignments are required. 
I understand that signing this sheet demonstrates my intention to complete the course. If I wish to drop the

class at any time during the semester, I understand that I must obtain a drop slip and have it signed by the

instructor. I understand that delayed grades are not issued unless a University-approved excuse is

submitted to the instructor.

I understand that I am responsible for completing 2.5 hours of research as part of my grade in this course. This research will be announced in class, and will be made accessible to me. I understand that I am eligible for extra credit research ONLY after I have completed the in-class research projects. I understand that I may opt out of this by completing a term paper based on current mass media research trends. This must be arranged with the instructor before September 4th; the research paper will be due on the last day of class.
I understand that, in the event that I commit an act of academic dishonesty per MSU guidelines, will be issued a grade of 0.0 for COM375 and be reported to the proper University officials.

I understand that my student email account (xxx@msu.edu) will be the only account used by the Instructor of this class and it is my responsibility to check it often. 
Student’s Signature: _________________________________________________________

Student’s printed name:______________________________________________________

Date: (due by August 30th, 2007)___________________

Please submit the completed contract to Nick Bowman, Instructor, MSU, 557 COM ARTS
August 21, 2007: ndb
Michigan State University
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